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COMSTAR — UNITED TELESYSTEMS OJSC
FINANCIAL RESULTS FOR THE THIRD QUARTER AND NINE MONTHS OF 2009

Moscow, Russia — November 17, 2009 — “COMSTAR - United TeleSystems” OJSC (*Comstar” or “the
Group”) (LSE: CMST), the largest integrated telecommunications provider in Moscow and 69 Russian
cities, today announced its unaudited consolidated US GAAP! financial results for the quarter and nine
months ended September 30, 2009.

THIRD QUARTER HIGHLIGHTS

e Consolidated revenues up 15% year on year and stable quarter on quarter in ruble terms at US$
375.1 million®

e Adjusted OIBDA® up 13% year on year and 4% quarter on quarter in ruble terms to US$ 161.1
million with increased margin of 43.0% in ruble terms

e Net income attributable to Comstar-UTS of US$ 26.9 million

e Cash and cash equivalents and short term investments up 46% quarter on quarter in ruble terms to
US$ 293.3 million

e Cash flow from operations up 12% quarter on quarter in ruble terms to US$ 117.8 million

e Cash capital expenditure® of US$ 18.0 million (4.8% of revenues)

e Free cash flow® up 2.6 times year on year and 12% quarter on quarter in ruble terms to US$ 99.8
million

e Residential broadband ARPU in Moscow up 14% year on year to RUR 319

e Total broadband subscriber base up 32% year on year and 3% quarter on quarter to 1.2 million

e DLD/ILD traffic passed through Comstar’s proprietary network increased by 59% quarter on
quarter to 114.7 million minutes

NINE MONTHS HIGHLIGHTS

e Consolidated revenues up 15% year on year in ruble terms to US$ 1,073.1 million
Adjusted OIBDA up 14% year on year in ruble terms to US$ 439.8 million with margin of 41.0% in
ruble terms

Net income attributable to Comstar-UTS of US$ 69.5 million

Cash flow from operations up 2% year on year in ruble terms to US$ 319.2 million
Cash capital expenditure of US$ 93.2 million (8.9% of revenues in ruble terms)
Free cash flow up 64% year on year in ruble terms to US$ 226.0 million

! Except for the presentation of comparative financial information that has not been restated to reflect the retrospective
combination of the financial statements of STREAM-TV, which is a departure from US GAAP (see detailed explanation below)
2 The average exchange rate for the periods were:
31.33 Russian Rubles (RUR) per US$ 1 in the third quarter of 2009; RUR 32.21 per US$ 1 in the second quarter of 20009;
RUR 24.25 per US$ 1 in the third quarter of 2008; RUR 32.48 per US$ 1 in the first nine months of 2009; and RUR 24.05
per US$ 1 in the first nine months of 2008
® Here and below, please refer to Attachment A to this statement for a full definition of OIBDA and reconciliation of Adjusted
OIBDA
* Here and below, cash capital expenditure comprises purchases of property, plant and equipment, and intangible assets
> Here and below, Free Cash Flow is calculated as operating cash flow net of cash capital expenditure



STRATEGIC DEVELOPMENTS

e Completion of sale of Sistema’s 50.91% stake in Comstar to Mobile TeleSystems (“MTS”) for a
total consideration of RUR 39.15 billion (approximately US$ 1.32 billion) on October 12, 2009

e Agreement with Sherbank to adjust repayment terms for 5-year RUR 26 billion ruble-denominated
credit facility (89% of total debt). The first two repayment installments, each in the amount of RUR
2.2 billion, have been postponed from September and December 2009 until March and June 2010,
respectively

e Capital expenditure budget for 2009 increased from 6% to 8% of Group revenues and to be used to
connect new subscribers and selectively modernize the Group’s regional networks

e Moody’s Investors Service confirmed "Ba3" corporate family rating with a stable outlook for
Comstar

e Standard & Poor’s Ratings Services confirmed “BB” corporate credit with stable outlook for
Comstar

e Continued restructuring of regional operations: in August 2009 seven largest regional subsidiaries
were merged into “Comstar-Regions”; in October Comstar-UTS acquired eight cable TV providers
in regions of Russia from JIR Broadcast Inc., a 100% subsidiary of Comstar-UTS, in October
Comstar started the merge of another eighteen largest regional subsidiaries into “Comstar-Regions”

Sergey Pridantsev, President and Chief Executive Officer, commented: “Our third quarter results have once
again demonstrated the resilience of our business in challenging economic conditions. The unique business
combination enables us to continue to deliver OIBDA margins that is in line with those of top fixed line
telephony peers around the world. Our OIBDA margin for the first nine months of the year was 39.9% and
Group revenues grew by 15% year on year for the year to date in ruble terms, with organic revenues up
6%. We now expect our organic revenues to be up mid single percentage points for the full year in ruble
terms. We are the clear number one provider of residential broadband and pay-TV services in Russia, with
a total of 1.2 million broadband internet subscribers and 2.1 million pay-TV subscribers and an addressable
market of 7.5 million households passed. Our goal is to continue to develop our presence in Moscow by
increasing the penetration of our broadband internet and pay-TV services in MGTS households, as well as
to expand our regional presence. We continue to review opportunities to acquire operators with similar
business models in these target cities, and we are also considering a number of selective green-field start-up
projects where there is considerable anticipated demand for our services and the required rate of return.”

“MTS’s majority ownership enhances the competitive landscape and the potential of our operations in
Moscow and the regions because we plan now to use the strong MTS brand to develop the alternative part
of the business, to optimize the development of our backbone and long-distance networks, and to offer
unique bundled service offerings to our customers.”

Irina Matveeva, Chief Financial Officer, added: “The results for the first nine months of 2009 support the
refocusing of our efforts towards the maximizing of our cash flows and the integration of existing assets.
We generated 7.4 billion rubles of free cash flow during the nine months of 2009 and had 8.8 billion rubles
of cash, cash equivalents and short-term investments at the end of September. We have also demonstrated
the flexibility in our CAPEX planning by reducing the investment levels as a percentage of revenues from
more than 20% in previous years to under 9% for the first nine months of 2009. This led to free cash flow
increase by 64% year on year to RUR 7.4 billion for the year to date.”



Consolidation and Combination of STREAM-TV

In accordance with the provisions of FASB Accounting Standards Codification (“ASC”) 805 “Business Combinations” and ASC 250
“Accounting Changes and Error Corrections” and, given that Comstar and Sistema Mass Media are commonly controlled, the
Group’s consolidated financial information for the periods prior to the acquisition of STREAM-TV Group shall be restated as if
STREAM-TV had been owned and consolidated in the prior periods. Scrutiny and restatement of STREAM-TV’s historical quarterly
financial information, in order to conform it to Comstar’s accounting policies, is currently underway, so the comparative financial
information for the third quarter and nine months of 2008 have been presented in this report as it was reported in 2008, which is a
departure from US GAAP. Management expects to eliminate this departure when Comstar reports full year 2009 results.

FINANCIAL SUMMARY
RUR millions,
except where stated otherwise Q32009 Q32008 Growth Q22009 Growth] 9m 2009 9m 2008 Growth
REVENUES.....c.cciiieieieieesie e 11,747 10,219 15% 11,702 0%| 34,792 30,191 15%
OIBDA . ...ttt 4,778 4,712 1% 4,803 (1%)| 13,872 12,610 10%
MaArgin (%6)....cvevvreriinenireneese e 40.7%  46.1% 41.0% 39.9%  41.8%
Adjusted OIBDA ... 5,052 4,467 13% 4,871 4%| 14,254 12,510 14%
Margin (%6)....ccvovreeiireiineese e 43.0% 43.7% 41.6% 41.0%  41.4%
Operating iNCOME.........couvereirerieereeee e 3,389 3,436 (1%) 3,378 0%| 9,565 8,914 7%
MaArgin (%6)....cvevreeeireisesenee e 28.8%  33.6% 28.9% 27.5%  29.5%
Net income attributable to Comstar-UTS ...... 851 874 (3%) 958 (11%)| 2,303 2,889  (20%)
Basic EPS (RUR) ......cccovevvinereneccesiee 2.4 2.2 10% 2.7 (11%) 6.4 7.1 (10%)
Basic weighted average number of shares

outstanding (000S) ......c.cerveererieererieeneenne 358,225 404,457  (11%) 358,225 0%| 358,225 404,457  (11%)
Cash flow from operations............cccccovcerernene 3,698 3,713 0% 3,308 12%| 10,466 10,277 2%
Cash CAPEX ..., 565 2,526  (78%) 500 13%| 3,089 5791 (47%)
%6 Of FEVENUES. ..o 48% 24.7% 4.3% 8.9%  19.2%
Total ASSELS ..vvveveieiieiseiee s 118,127 119,102 (1%) 116,591 1%| 118,127 119,102 (1%)
Free Cash FIOW .......ccccoovvveneiiinecceece, 3,133 1,187 164% 2,808 12%| 7,377 4,486 64%

US$ millions,

except where stated otherwise Q32009 Q32008 Growth Q22009 Growth| 9m 2009 9m 2008 Growth
REVENUES......cviieiciecece e 375.1 4216 (11%) 363.6 3%| 1,073.1 1,255.8 (15%)
OIBDA ..., 152.4 194.9 (22%) 149.3 2%| 428.1 5245  (18%)
Margin (%6).....cceeeveiieieeeeie e 40.6%  46.2% 41.1% 39.9%  41.8%
Adjusted OIBDA .......ccoeeeeeeeeeeeeee e 161.1 1850  (13%) 151.3 6%|  439.8 520.7  (16%)
Margin (%0)....ccevrveimeiriiireese e 42.9%  43.9% 41.6% 41.0% 41.5%
Operating INCOME...ooieere e 108.1 142.3 (24%) 105.1 3% 205.4 370.8 (20%)
Margin (96).....coevereneeeiiee e 28.8% 33.8% 28.9% 275%  29.5%
Net income attributable to Comstar-UTS ...... 26.9 36.4 (26%) 30.0 (10%) 69.5 1204  (42%)
BasiC EPS (US3) ..o 0.08 0.09 (17%) 0.08 (10%) 0.19 0.30  (35%)
Basic weighted average number of shares

outstanding (000S) ........ccovecvrerieieserieesieenns 358,225 404,457 (11%) 358,225 0%| 358,225 404,457 (11%)
Cash flow from operations.............c.ccoevvrennae 117.8 153.7 (23%) 102.2 15%| 319.2 4279  (25%)
Cash CAPEX ..., 18.0 105.4 (83%) 15.5 16% 93.2 2412  (61%)
%0 Of FEVENUES.....ccveevieciecee e 48% 25.0% 4.3% 8.7%  19.2%
Total ASSELS ..vvvieeerieeee e 3,9255 4,717.6 (17%) 3,726.1 5%| 3,925.5 4,717.6 (17%)
Free Cash FIOW ........ccoooveeiiiiiiicccccee, 99.8 48.3 107% 86.7 15% 226.0 186.7 21%




OPERATING REVIEW

Group Overview

Comstar generated 15% year on year revenue growth in ruble terms in the third quarter, which reflected:

the consolidation of STREAM-TV from the first quarter of 2009, which contributed RUR 792
million of revenue in the third quarter of 2009

growing ‘Calling Party Pays’ volumes

the average 8% regulatory ruble price increase for MGTS residential and corporate voice services
from March 1, 2009

the average 12% ruble price increase for Comstar residential and corporate services from March 1,
2009

the launch of direct sales of long distance voice services on Comstar’s proprietary network from
October 2008, and the launch of MGTS’ broadband offering from the fourth quarter of 2008

the 42% increase in the weighted average regulated per minute ruble charge for operators
interconnected to the Comstar network in Moscow from the second quarter of 2009

the 17% increase in the weighted average regulated per minute ruble charge for operators
interconnected to the MGTS network in Moscow from September 2009

The underlying or organic year on year revenue growth in ruble terms in the third quarter when excluding
the newly consolidated companies’ results, was 7%.

Comstar also generated 15% year on year revenue growth in ruble terms for the year to date, while organic
ruble revenue growth was 6%.

Revenues from fixed-to-mobile calls increased by 17% year on year to RUR 1,234 million in the third
quarter and by 19% to RUR 3,542 million for the year to date, and represented 11% and 10% of Group
revenues for the respective periods. Traffic levels were up 10% year on year to 846 million minutes in the
quarter, and up 13% to 2,471 million minutes for the year to date.

The significant weakening of the Russian ruble against the US dollar since September 2008 adversely
impacted the Group’s US dollar reported results.

Operating Expenses®,

RUR millions Q32009 Q32008 Growth Q2 2009 Growth| 9m 2009 9m 2008 Growth

Employee costs, net of stock-

based compensation ................ 2,330 2,079 12% 2,543 (8%) 7,587 6,518 16%
Stock-based compensation......... 3) (248) (99%) 46 (107%) 83 (148)  (156%)
Network traffic.........c..cccoevvennnnn 1,794 1,296 38% 1,599 12% 4,935 3,860 28%
Selling & marketing................... 261 359 (27%) 300 (13%) 906 1,069 (15%)
Repairs & maintenance.............. 437 451 (3%) 447 (2%) 1,290 1,429 (10%)
TaXES..vieeeeiiie e 352 298 18% 339 4% 1,019 880 16%
Utilities and energy costs........... 308 238 29% 316 (3%) 1,024 788 30%
Inventory obsolescence charge

and other provisions................ 277 3 9133% 22 1159% 299 48 523%
Other, Net....cocceeveiveeeciiccieeenen 1,212 1,031 18% 1,287 (6%) 3,777 3,137 20%
Total ..o, 6,969 5,507 27% 6,899 1% 20,920 17,581 19%
% Of revenues..........ccoceeveeeennne 59.3% 53.9% 59.0% 60.1% 58.2%

® Excluding depreciation and amortisation, net



Operating Expenses’,
US$ millions Q32009 Q32008 Growth Q2 2009 Growth| 9m 2009 9m 2008 Growth
Employee costs, net of stock-
based compensation ................ 74.4 85.5 (13%) 79.0 (6%) 233.6 270.9 (14%)
Stock-based compensation......... (0.1) (10.0) (99%) 1.3 (107%) 2.2 (5.8)  (139%)
Network traffic........cccccevvveeveennnn. 57.3 535 7% 49.7 15% 152.4 160.6 (5%)
Selling & marketing................... 8.3 14.8 (44%) 9.3 (10%) 278 445 (38%)
Repairs & maintenance.............. 14.0 18.5 (24%) 14.0 0% 39.9 59.4 (33%)
TaXES..coeevvieciee e 11.3 12.3 (8%) 10.5 % 315 36.6 (14%)
Utilities and energy costs........... 9.8 9.8 0% 9.8 1% 31.4 32.8 (4%)
Inventory obsolescence charge
and other provisions................ 8.8 0.1  5869% 0.7  1190% 9.5 2.0 370%
Other, Net.....c.coveveverererieeian, 38.9 421 (8%) 40.1 (3%) 116.7 130.2 (10%)
Total ..o 222.8 226.7 (2%) 214.2 4% 645.0 731.3 (12%)
% Of revenues..........ccoeeveeeennnnn 59.4% 53.8% 58.9% 60.1% 58.2%

Total operating expenses, when excluding depreciation and amortisation costs, increased by 27% year on
year in ruble terms in the third quarter due to:
e the consolidation of STREAM-TV from January 1, 2009 (RUR 594 million of operating expenses
(excluding depreciation and amortisation costs) in the third quarter of 2009)
¢ the non-recurring inventory obsolescence charges and other provisions of RUR 277 million in the
third quarter of 2009,
e negative stock-based compensation costs of RUR 248 million in the third quarter of 2008 resulted
from the decline in the Company’s share price in the second half of 2008.

Organic operating expenses (excluding depreciation and amortisation costs) were up 16% year on year in
ruble terms in the third quarter.

Total operating expenses, when excluding depreciation and amortisation costs, were largely stable quarter
on quarter in ruble terms due to the mixed effect of:
¢ the implementation of the previously announced cost optimization programmes
e lower employee costs during the vacation period and in line with the operational integration of
STREAM-TV and the resulting headcount reduction in the regions,
e reduced advertising and marketing expenditure and the seasonal decline in utility costs which were
offset by increase in non-recurring inventory obsolescence charges and other provisions.

Total operating expenses (excluding depreciation and amortisation costs) increased by 19% year on year in
ruble terms for the year to date. The newly consolidated STREAM-TV Group companies contributed RUR
1,861 million of operating expenses (excluding depreciation and amortisation costs) for the year to date.
Organic ruble operating expenses (excluding depreciation and amortisation costs) grew by 7%.

Group OIBDA was stable year on year and quarter on quarter in ruble terms in the third quarter with a
stable OIBDA margin of 40.7%, despite the consolidation of the lower margin STREAM-TV business,
the abovementioned negative stock-based compensation costs in the third quarter of 2008 and the non-
recurring increase in provisions.

Group depreciation and amortisation charges were up 9% year on year and down 3% quarter on quarter in
ruble terms in the third quarter. The year on year increase reflected the increase in property, plant and
equipment and intangible asset balances, which was in line with the organic growth of the Group and the
consolidation of the acquired businesses. The quarter on quarter decrease reflected a one-off adjustment
due to the revision of the purchase price allocations for Interlink and UTC, which were acquired in 2008.

" Excluding depreciation and amortisation, net



Interest expenses doubled year on year in ruble terms in the third quarter following the increase in the
interest rate payable on the Sherbank credit facility from 9.5% to 13.35% in January 2009, as well as the
drawing down of the remaining RUR 4.5 billion from the Sherbank facility during the fourth quarter of
2008. Interest expenses increased by 4% quarter on quarter due to the higher number of days in the third
quarter compared to the second quarter of 2009. Interest income decreased year on year and increased
quarter on quarter following the fluctuations in the Group’s average cash and short-term investments
balances over the periods.

The Group’s income tax charges decreased year on year in line with the reduction in the Russian corporate
income tax rate from 24% to 20% from the beginning of 2009.

Net income attributable to the noncontrolling interests, which primarily comprise the amounts attributable
to the minority shareholders of MGTS, totalled RUR 931 million (US$ 29.7 million) in the quarter. Net
income attributable to Comstar therefore decreased by 3% year on year and by 11% quarter on quarter to
RUR 851 million (US$ 26.9 million) in the third quarter.



Overview of Broadband Internet & Pay-TV Business Potential in Moscow & the Regions

This section covers the Group’s development potential in the broadband internet and pay-TV markets in
Russia. The operating and financial results for these broadband businesses are included in each of the three
following reporting segments.

Q3 Q3 Q2 9m 9m
2009 2008 Growth 2009 Growth| 2009 2008 Growth
MOSCOW
Residential segment
MGTS Voice subscribers (000S) .......ccccevereriereeiieieie e 3,604 3,578 1% 3,600 0%| 3,604 3,578 1%
ARPU (USS) .ot 99 116 (15%) 97 2% 95 119 (20%)
ARPU (RUR) ...ttt s 310 281 10% 314 (1%)| 308 286 8%
Broadband internet subscribers® (000S) ...........c.ccoocvereerirrennn. 812 793 20 792  3%| 812 793 204
ARPU (USS) .ttt 102 116 (12%) 102  0%| 100 126 (21%)
ARPU (RUR) ..ottt 319 280 14% 330 (3%)| 324 302 7%
Premium subscribers? (000S) ..........ccccovvreeeeereerieerereienens 603 688 (12%) 609 (1%)| 603 688 (12%)
ARPU (USS) ...t 112 124  (9%) 11.1 1%| 108 136 (21%)
ARPU (RUR) ..ottt 351 300 17% 358 (2%)| 350 327 7%
Mass-market subscribers (000S).........cccvervrirerinirerencrienns 209 105 99% 182 15%| 209 105  99%
ARPU (USS) ...ttt 70 58 19% 7.1 (1%) 70 47  49%
ARPU (RUR) ..ottt 219 143 53% 228 (4%)| 225 113 100%
Pay-TV subscribers™ (0008) .........cccovrererrenrerrrenresriisseesiensnnens 128 148 (13%) 133 (3%)| 128 148 (13%)
ARPU (USS) ..ottt 190 192 (1%) 171 11%| 168 211 (20%)
ARPU (RUR) ..ottt 594 466  27% 550 8%| 545 507 7%

Corporate segment

Corporate broadband internet subscribers (0008S)...................... 46 51 (10%) 48 (3%) 46 51 (10%)
ARPU (USS) ..ttt 1365 178.7 (24%) 128.1 7%| 1254 1740 (28%)
ARPU (RUR) ...ttt 4272 4333 (1%) 4,117 4%| 4,066 4,183  (3%)
REGIONS

Residential segment

Households passed™ (000S) .........ccccoevrererrrereererenriereesissenoas 3,932 219 1694% 3919  0%| 3,932 219 1694%
Pay-TV subscribers (000S)........c.coerererereseseeieereerieseeseseesnens 1,959 150 1210% 1,953 0%| 1,959 150 1210%
ARPU (USSE) ...t 34 34 0% 33 204 3.1 32 (3%)
ARPU (RUR) ...ttt 106 81 30% 106 (1%)| 154 76 102%
Premium subscribers (000S)........cccccvvveierieeireiierieniesesreseens 1585 150 960% 1,579 0%| 1585 150 960%
ARPU (USS) ...t 41 34  22% 4.0 204, 37 3.2 18%
ARPU (RUR) ..ottt 128 81 57% 129 (1%)| 214 76 181%
Social subscribers (000S) .......ccevverurrerereninesiee e 373 - - 374 0%| 373 - -
ARPU (USS).....ociiiicece et 0.4 _ _ 04 0% 0.4 _ _
ARPU (RUR) ..ottt 12 _ - 13 (10%) 12 - -
Broadband internet subscribers™ (000S) ............cccoervverrrreenen. 343 61 461% 324 6%| 343 61  461%
ARPU (USS) ..ot 9.1 17.7 (49%) 95  (5%) 92 196 (53%)

® Subscribers of Voice + Broadband Internet service

% Including Broadband Internet, Pay-TV (IPTV and HDTV), VOD and other value added services
1% Including subscribers of Voice + Broadband Internet + Pay-TV service

" Including STREAM-TV and Comstar branches

12 Including subscribers of Pay-TV + Broadband Internet service



Q3 Q3 Q2 9m 9m
2009 2008 Growth 2009 Growth| 2009 2008 Growth

ARPU (RUR) ...ttt s 284 430 (34%) 307 (8%)| 298 472 (37%)
Voice subsSCribers (000S).......cccrververererieresrseseereeseene e e see s 262 259 1% 262 0%| 262 259 1%
ARPU (USS) ..ottt 89 102 (13%) 80 11% 86 103 (16%)
ARPU (RUR) ..ottt 278 248  12% 255 9%| 280 248  13%

Corporate segment

Corporate broadband internet subscribers (000S).............cc....... 19 16  16% 18 4% 19 16  16%
ARPU (USS) ..ttt 121.0 1611 (25%) 112.0 8%| 114.6 146.0 (22%)
ARPU (RUR) ...ttt 3,790 3,874 (2%) 3,606 5%| 3,705 3,500 6%

TOTAL NUMBER OF HOUSEHOLDS PASSED (000s)... 7536 3,797 98% 7,518 0%| 7,536 3,797 98%

TOTAL NUMBER OF BROADBAND INTERNET
SUBSCRIBERS (0008).......ceittreiiaieieeie e 1220 922  32% 1,182 3%| 1220 922 32%

TOTAL NUMBER OF PAY-TV SUBSCRIBERS (000s).... 2087 298 601% 2,086 0%| 2087 298 601%

Broadband in Moscow

The Group continued to rationalize its broadband subscriber base in Moscow. The MGTS mass market
subscriber base continued to grow quarter on quarter and to capture customers churning down from
Comstar packages due to the impact of the economic downturn. Whilst the number of premium segment
subscribers was again slightly down quarter on quarter, premium segment ARPU also continued to grow
in line with the focus on increasing the loyalty of higher ARPU subscribers and up-selling customers to
additional services.

The number of triple-play subscribers (voice, broadband internet & pay-TV) declined by 3% quarter on
quarter due to customers optimizing their spending in the adverse economic climate, while pay-TV ARPU
in rubles increased by 8% over the same period due to the churning out of lower ARPU subscribers using
mass-market TV packages with a limited number of channels.

Broadband in the Regions

Comstar has the “last mile” access to 3.9 million households in cities outside Moscow, of which 59% are
broadband-ready, 2.0 million are active pay-TV users and 343 thousand are broadband internet users.
Comstar is working on increasing the broadband capacity of the existing networks from the current level
of 59% to 80%.

In addition, Comstar is monitoring the market to identify opportunities to acquire operators with the same
business model, as well as considering selective green-field projects based on the anticipated level of
demand for Comstar’s services and the required investment levels.



SEGMENTAL OPERATING REVIEW

1. Traditional Segment in Moscow

Comstar owns 56% of Moscow City Telephone Network (MGTS), which is Moscow’s incumbent fixed-
line telecommunications operator and the infrastructure provider for the Group. MGTS is the owner of the
‘last mile” access in Moscow, which is not unbundled and provides 4.4 million residential and corporate
telephony lines. MGTS provides regulated voice services, unregulated mass market broadband internet
services in Moscow and IP TV, as well as DLD/ILD services as an agent to Comstar.

Operating Highlights

Q3 Q3 Q2 Im 9m
2009 2008 Growth 2009 Growth 2009 2008  Growth
Installed telephone lines (000S)........cccceveireninienenirennn. 4,858 4,832 1% 4,856 0% | 4,858 4832 1%
Residential
Number of subscribers / active lines (000s) ............... 3,604 3,578 1% 3,600 0% | 3604 3578 1%
CPP traffic (millions of MinuUtes) ........cc.cooeeererirennn. 488 436 12% 492 (1%) | 1,444 1273 13%
ARPU (USS)....cooiiiiiiieirneeee s 104 119  (13%) 10.1 204 9.9 122 (19%)
ARPU (RUR) ..ottt 325 289 12% 326 0% 320 292 10%
Corporates
Number of active 1ines (000S)........cccovereerernienennns 763 790 (3%) 762 0% 763 790 (3%)
Number of subscribers (000S) .........ccooerveerereienennas 70 90  (23%) 70 0% 70 90  (23%)
CPP traffic (millions of minutes).......c..cccccevevvivrvnnns 228 202 13% 292 3% 644 562 15%
ARPU (excl. revenue from points of
interconnect) (US$)......ccovvrerieiinneieniee e 205.6 175.9 17%  169.0 22% | 1647  199.6  (17%)
ARPU (excl. revenue from points of
interconnect) (RUR)........ccocervvienenieieneniee e 6,437 4,490 43% 5,442 18% | 5341 4,486 19%
Number of points of interconnect (000S) ................. 29 30 (3%) 30 (3%) 29 30 (3%)
Average monthly revenue per point of
iNterconnect (USS) .....cccvvvrveerreiririrenree e 1791 2167  (17%) 165.1 8% | 1665 201.6  (17%)
Average monthly revenue per point of
interconnect (RUR) ......cooeveiv v 5,607 5,250 7% 5314 6% | 5395 4,845 11%
Operators
Number of interconnected operators..........cc.ccovevenes 206 245  (16%) 267 (23%) 206 245  (16%)
Number of points of interconnect (000S) ................. 225 201 12% 223 1% 225 201 12%
Average monthly revenue per point of
INterconNEct (USS) .....covrvrveerririririrereniee e 378 411 (8%) 36.4 4% 35.8 554 (35%)
Average monthly revenue per point of
interconnect (RUR) .......ccoeviininiineenecee 1,183 959 23% 1,171 1% | 1,161 1,321  (12%)




Financial Highlights

RUR millions Q32009 Q32008 Growth Q22009 Growth| 9m 2009 9m 2008 Growth
Revenues

Residential ...........cccceevviieveennnen. 3,555 3,145 13% 3,561 0%| 10,491 9,471 11%

Corporate .................................. 1,892 1,761 7% 1,888 0% 5,597 5,168 8%

OpPerators........coovevveerereneniee 1,885 2,102 (10%) 1,855 20 5,700 6,251 (9%)
Total ...cooeoeeeee 7,332 7,008 5% 7,304 0%| 21,788 20,890 4%
Intersegment sales...........c.coccun.... (725) (851)  (15%) (679) 7%| (2,147) (2,610)  (18%)
Net Revenues ........c.cccocveeeevieeens 6,607 6,158 7% 6,626 0%| 19,641 18,279 7%
Operating Expenses®™.................. 3817 4,004 (7%) 3817 0%| 11,605 11,622 0%
OIBDA ... 3,515 2,915 21% 3,488 1%| 10,183 9,267 10%
Margin (%) .....occoeveveeveieieseiennens 47.9%  41.6% 47.7% 46.7%  44.4%
US$ millions 032009 Q32008 Growth Q22009 Growth| 9m 2009 9m 2008  Growth
Revenues

Residential .........cc.cccoovvviveeinnnen, 1135 129.8 (13%) 110.7 3% 3237 393.9 (18%)

Corporate .................................. 60.4 72.6 (17%) 58.6 3% 172.7 215.1 (20%)

Operators ................................... 60.2 87.0 (31%) 57.6 4% 175.6 260.2 (33%)
Total ...cooeoeeeee 234.2 289.4  (19%) 226.9 3% 671.9 869.2 (23%)
Intersegment sales...........c.cccvvueneen. (23.2) (35.4) (35%) (21.3) 9% (66.3)  (109.0) (39%)
Net Revenues........ccocceveeeevvinninnn. 211.0 254.0 (17%) 205.7 3% 605.6 760.2 (20%)
Operating Expenses™................ 1220 1677  (27%) 1186 3%| 3577 4824  (26%)
OIBDA ... 112.2 121.6 (8%) 108.3 4% 314.2 386.9 (19%)
Margin (%) .....occoeveveeveieieseiennens 47.9%  42.0% 47.7% 46.8%  44.5%

Ruble revenues were up 5% year on year in the third quarter, which reflected the 8% average regulatory
ruble price increase for MGTS residential and corporate voice services from the beginning of March 2009,
the growing level of CPP traffic, and the 17% increase in regulated interconnect tariffs from September 1,
2009, which was partially offset by the decline in traffic from interconnected operators due to the economic
downturn. Intersegment sales decreased by 15% year on year and increased by 7% quarter on quarter in
ruble terms, which was in line with the change in the interconnect regime from the beginning of March
2008 and the growth in regulated interconnect tariffs from September 1, 2009.

Operating expenses, excluding depreciation and amortisation charges, decreased by 7% year on year and
were stable quarter on quarter in ruble terms. The year on year decrease primarily reflected reductions in
selling and marketing expenses, network repair and maintenance expenses due to the on-going cost
optimization programme, employee costs due to the continuous optimization of personnel levels, and
network traffic costs mainly due to the RUR 399 million of intersegment traffic charges related to the first
and the second quarters of 2008, and recorded in the third quarter of 2008 due to the changes in
interconnect regime.

Segment OIBDA therefore rose by 21% year on year and 1% quarter on quarter in ruble terms, with an
increased OIBDA margin of 47.9%.

3 Excluding depreciation and amortisation charges
“ Excluding depreciation and amortisation charges
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2. Alternative Segment in Moscow

Comstar owns a group of leading alternative fixed-line telecommunications operators, which provide
broadband internet and multi-service solutions to residential and corporate subscribers in Moscow and the
surrounding region. The segment includes the Comstar-Direct and Comstar-Moscow operations.

Operating Highlights

Q32009 Q32008 Growth Q22009 Growth| 9m 2009 9m 2008 Growth
Installed capacity / telephone lines (0005) .............. 658 652 1% 658 0% 658 652 1%
Residential subscribers
Number of subscribers (000S)..........ccocvrerirriiereennn. 620 727 (15%) 632 (2%) 620 727 (15%)
ARPU (USS) ..ot 14.2 12.8 11% 12.9 10% 12.6 141 (11%)
ARPU (RUR) ..ottt 445 311 43% 416 7% 408 338 21%
Corporate subscribers
Number of subscribers (000S)..........ccecvrviveriereennn, 27 29 (9%) 28 (6%) 27 29 (9%)
ARPU (USS) ..ot 477.9 472.8 1% 4301 11%| 4207  435.9 (3%)
ARPU (RUR) ....cooiiiireircece e 14,966 11,462 31% 13,833 8%| 13,629 10,478 30%
Operators
Number of active 1ines (000S)..........ccocerverrrieruennnn. 438 446 (2%) 438 0% 438 446 (2%)
— of which, used by mobile operators (000s)... 307 316 (3%) 307 0% 307 316 (3%)
Financial Highlights
RUR millions Q32009 Q32008 Growth Q22009 Growth| 9m 2009 9m 2008  Growth
Revenues
COrpOrate ......cvevvurreerneens 1618 1425 13% 1613 0%| 4717 4197 12%
Operators...........ovvverennnn. 901 1,422 (37%) 851 6% 2,572 3,242 (21%)
Residential ..........c.cccvenee. 844 692 2204 810 4% 2425 2,207 10%
Total ..o 3,363 3,540 (5%) 3,273 3% 9,713 9,646 1%
Intersegment sales.................. (177) (577) (69%) (156) 14% (431) (624) (31%)
Net Revenues.........ccccoeevenee. 3,185 2,963 8% 3,117 204 9,282 9,021 3%
Operating Expenses™........... 2,723 2115 29% 2452  11%| 7670 7,216 6%
OIBDA ..o 639 1,425 (55%) 822 (22%) 2,043 2,430 (16%)
Margin (%) ......ccooveeeeveieneennn. 19.0%  40.2% 25.1% 21.0%  25.2%
US$ millions Q32009 Q32008 Growth Q22009 Growth| 9m 2009 9m 2008  Growth
Revenues
Corporate .......cceeveieennennn 51.6 58.8 (12%) 50.1 3% 145.6 174.6 (17%)
Operators........coeveeereenueene. 28.8 58.0 (50%) 26.5 9% 79.4 133.9 (41%)
Residential ...........cccvenene. 27.0 28.6 (6%) 25.1 7% 74.8 91.8 (19%)
Total ..o 107.4 145.3 (26%) 101.7 6% 200.8 400.3 (25%)
Intersegment sales.................. (5.7) (23.1) (75%) (4.9) 16% (13.9) (25.0) (46%)
Net Revenues.........ccccvevneene 101.7 1223 (17%) 96.8 5% 286.3 375.3 (24%)
Operating Expenses™........... 871 875  (0%) 760  15%| 2365 3008  (21%)
OIBDA ..o 20.3 57.9 (65%) 25.7 (21%) 63.2 99.6 (36%)
Margin (%) ......ccooveeeveieieennn. 18.9%  39.8% 25.3% 21.1%  24.9%

> Excluding depreciation and amortisation charges
18 Excluding depreciation and amortisation charges
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Ruble revenues were down 5% year on year in the third quarter primarily due to the RUR 399 million of
intersegment revenue related to the first half of 2008 recorded in the third quarter of 2008 in line with the
change in the interconnect regime. Ruble revenues were up 3% quarter on quarter in the third quarter due to
the effect of increasing long-distance traffic volumes passing through Comstar’s proprietary long-distance
network and the 42% increase in the regulated per minute ruble charge for operators interconnected to the
Comstar network in Moscow from the second quarter of 2009.

Operating expenses, excluding depreciation and amortisation charges, were up 29% year on year due to the
net effect of:
e the increase in network traffic costs due to the introduction of the proprietary long-distance network
and growing CPP traffic volumes,
e the RUR 244 million reversal of segment’s stock option costs in the third quarter of 2008 in line
with reduction in the Company’s GDR price,
e the non-recurring increase in provisions for obsolete inventory and other current assets,
e and the decreas