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dInternational players
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CONSOLIDATED | 366

Consolidator Target
Pharmacy Chain 36.6 NAD, Nizhny Novgorod Jun'04
Natur Produkt Madlena, Omsk May'04
ICN-Chudo-Doktor 25 outlets, Orenburg region May'04
Pharmacy Chain 36.6 LEKO, Bashkortostan Feb'04
L'Etoile, cosmetics retail ICN-Chudo doctor Sprng'04
ICN-Chudo-Doktor ICN merges with Chudo Doktor Dec'03
Rigla Bud Zdorov, Rostov Sep'03
Millhouse Capital/

Profit House Russian assets of ICN Pharmaceuticals 2H'03
ROSTA RossibPharmacia merges with Phamtamda Dec'02
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DYNAMIC

PHARMACY
CHAIN 36.6

4 7% 29 900

average 23 071

annual growth

17538 18009
15824 17287

NET SALEs,  '278 1B3%1 12495

USD thousands

NUMBER OF
STORES

1902 2q02 3q02 4902 1903 2903 3q03 4903 1904




RECOGNIZED

36,6 — 72,47,
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IKEA

Detsky Mir

Starik Khottabych
Technosila
M.Video
Okhotny Ryad
Mir

Sportmaster
Partyia

Eldorado
Snezhnaya koroleva
Arbat-prestige

67.2%

63,2%
63,0%
62,67%
58,9%
56,2%
56,2%
52,3%
51,2%
50,1%
49,0%
47,2%
46,3%
43,6%

1' 1' Source: Gallup Media Survey

GALLUP MEDIA
BRAND AWARENESS

SURVEY, 2003



Innovation and
regional
expansion deliver
value proposition
fo our customers
nationwide

to 60 million

consumers by
2008
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CHALLENGING 366 ,

CUSTOMER O varying consumer’s expectations
TECHNOLOGY [lreplication of business model
QuaLty U prior-brand effect

INFRASTRUCTURE dunderdeveloped real estate
market
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HEALTHY, FIT & STRONG 366 "

d Healthy performance
d Fit domestic player

dStrong business model
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